Terminology Management: Applications in Teaching ESP to Public Relations Students  by Kilyeni, Annamaria et al.
 Procedia - Social and Behavioral Sciences  191 ( 2015 )  2254 – 2260 
Available online at www.sciencedirect.com
1877-0428 © 2015 The Authors. Published by Elsevier Ltd. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Selection and peer-review under responsibility of the Organizing Committee of WCES 2014
doi: 10.1016/j.sbspro.2015.04.262 
ScienceDirect
WCES 2014 
 
Terminology Management: Applications in Teaching ESP to Public 
Relations Students 
 
Annamaria Kilyenia *, Simona Şimona, Lavinia Suciua 
aPolitehnica University of Timişoara, Department of Communication and Foreign Languages, 2, Piaţa Victoriei, 300006 Timişoara, Romania 
 
 
Abstract 
 
Generally speaking, terminology management refers to a range of activities involved in designing, collecting, documenting and 
processing data to create a terminology resource. Given that terminology is essential to professional communication and practice 
in any field of expertise, the present paper argues in favour of integrating fundamental principles of terminology management into ESP 
teaching. In particular, the aim of the paper is twofold: to share the authors’ experience with such an interdisciplinary approach to 
teaching ESP to second-year students in Communication and Public Relations at the Faculty of Communication Sciences, 
Politehnica University of Timişoara, Romania, and to pinpoint the ways in which practical terminology work, carried out by our 
students among other more traditional ESP specific activities, greatly benefits future Public Relations (PR) specialists. 
© 2014 The Authors. Published by Elsevier Ltd. 
Selection and peer-review under responsibility of the Organizing Committee of WCES 2014. 
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1. Introduction 
 
Acknowledging that, as the main component of specialized communication, “terminology plays a crucial role 
wherever and whenever domain-specific information and knowledge is generated, used, recorded and 
processed, passed on, implemented, translated and interpreted” (Infoterm, 2005), the present paper argues in favour of 
integrating fundamental principles of terminology management into teaching languages for specific purposes (LSP) at 
tertiary level. More specifically, the primary aim of the paper is to share the authors’ three-year experience with such 
an interdisciplinary approach to teaching English for specific purposes (ESP) to second-year students in 
Communication and Public Relations (PR) at the Faculty of Communication Sciences, Politehnica University of 
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Timişoara, Romania. As language is the key “working material” of any Communication and PR specialist, LSP figures 
as a compulsory second-year subject in the curriculum of this bachelor’s degree program, covering both semesters, 
with a total of 56 hours of instruction per semester, which are broken down into an equal number (i.e. 28) of lecture and 
seminar classes. Given the large number of students who choose English as a foreign language (usually around 50), 
students are split into two equally-sized study groups for ESP seminar classes.    
The paper is structured as follows. After a brief insight into the main peculiarities of specialized communication 
and terminology in the field of PR, provided in section 2, we will turn our attention to both the way in which and the 
reasons for which we have decided to incorporate terminology management into the first semester of ESP 
instruction (cf. sections 3 and 4). In particular, special attention is paid to the outline, methodology and evaluation of 
the most significant ESP task assigned to students in the first semester, namely, the elaboration of a bilingual 
terminology project in the field of Public Relations in line with terminology management theory. Finally, in section 
5, we draw the conclusions derived from our ESP teaching experience and we highlight the benefits of embracing 
such a refreshed approach to teaching LSP.  
 
2. Specialized communication and terminology in the field of Public Relations 
 
Recent years have witnessed a constant development of PR worldwide. According to the information provided 
on its website, the Public Relations Society of America (PRSA) – one of the leading PR professional associations 
in the world – recently led an international effort to modernize the definition of PR so as to better reflec t the 
evolution of the field since the last century. This effort has resulted in the following definition (adopted by public 
vote): “Public relations are a strategic communication process that builds mutually beneficial relationships 
between organizations and their publics.” If, in the early days, PR focused on press agentry and publicity, modern 
PR promotes two-way communication and aims at building “goodwill and an understanding of organizational 
goals among various internal and external publics to help the organization operate smoothly and conduct its 
business in a cooperative, conflict-free environment” (Zappala & Carden, 2009). Nowadays, PR can undeniably 
be characterized as a dynamic, interdisciplinary field, inextricably linked to a variety of other fields, such as 
communications, social media, marketing and advertising. The broadening of the scope of PR in recent years, which 
is assessed both by present-day specialized literature and by university curricula for PR degrees, has also led to the 
significant expansion of PR terminology. Moreover, as with any relatively young field of study, PR terminology still 
displays a certain degree of dynamism and inconsistency of usage, and it can be argued that both English and 
Romanian PR terminology are still in the making, though to different extents. This phenomenon is mostly reflected in 
the number of variants and synonyms recorded for a concept, and are far more evident in what concerns Romanian 
PR terminology.  
 
3. Terminology management: Theoretical aspects 
 
Terminology management refers to a set of activities necessary to generate collections of terminological 
information. Sager (1990: 2) defines such activities as the “collection, description, processing and presentation of 
terms, i.e. lexical items belonging to specialized areas of usage of one or more languages.” However, in order to 
carry out terminology management work, one has to first and foremost get an insight into the fundamental 
theoretical aspects of terminology as a science. Therefore, the 28 first-semester ESP lectures delivered to our 
Communication and PR students have been designed to cover the basics of terminology theory as well as of 
terminology management, which will enable students to perform practical terminology work during the seminars, in 
order to achieve specific ESP goals. Since a detailed theoretical discussion of terminology and terminology 
management falls outside the scope of this paper, in what follows, we shall briefly outline the syllabus content for 
the first-semester lectures in ESP. First, students are familiarized with basic terminology theory, as explained in 
specialized literature (e.g. Cabré, 1999; Ciobanu, 1997; Pavel & Nolet, 2001): the difference between a word and a 
term, and between a concept and a term, characteristics of concepts, hierarchical and associative relations among 
concepts, systematic organization of concepts, terminological definitions (types, methods and principles of creation), 
term-formation (methods, requirements and recommendations), (partial) synonymy and equivalence, and 
terminological documentation (types, selection and evaluation of documentation sources). After that, the focus of the 
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lectures shifts to terminology management, and students learn about the main principles and phases involved in 
practical terminology work, in general, and in the elaboration of a bilingual terminological product, in particular (cf. 
Cabré, 1999; ISO 704, 2009; Pavel & Nolet, 2001; Wright & Budin, 1997). For instance, the principles of 
terminological data collection include: consistency of compilation criteria, compilation should be firmly corpus-
based and should rely on original-language documents, and precise indication of bibliographical sources, whereas 
the most important principles of term-formation are: transparency, consistency, appropriateness, linguistic economy, 
derivability, and linguistic correctness. Conversely, practical terminology work should cover the following key 
steps: establishing some general considerations (i.e. work team, time, number of entries, target group, type of data to 
be included, form of publication, etc.), the delimitation of the field and subfields; the accumulation and evaluation of 
documentation sources for each working language, extraction and provisional ordering of concepts and terms 
according to the onomaseological approach, the elaboration of the system of concepts, and the systematic 
elaboration of the accumulated data into terminological records. All the terminological knowledge acquired during 
the lectures is put into practice by students through the various activities performed during the seminar, as explained 
below. 
 
4. Practical terminology work 
 
The practical terminology work carried out during the ESP seminar consists of a variety of activities which aim at 
developing both terminology management and linguistic skills and which include: the consultation and evaluation of 
a wide range of English-written hardcopy and electronic documentation sources in the field of PR (e.g. textbooks, 
books, journals, proceedings, dissertations, dictionaries, glossaries, term banks, etc.), corpus-based identification and 
selection of English and Romanian PR terms, case study analyses and practical work concerning the definitions of 
PR concepts and their systematic organization according to the hierarchical and associative relations among them, 
identification and linguistic analysis of terms expressing the same concept (i.e. variants and synonyms), term-
formation and equivalence exercises, the creation of term records, and employing PR terms in context. However, the 
most complex and challenging task assigned to students is, by far, the elaboration of a bilingual, English-Romanian, 
terminology project in the field of Public Relations; this assignment concentrates all the above-mentioned activities 
and is conditioned by the completion of the latter in a coherent manner. In what follows, we shall focus exclusively 
on the description, methodology and assessment of this specific assignment, as well as on the advantages it offers to 
our future specialists in Communication and PR.  
 
4.1. Elaboration of a bilingual terminology project in the field of Public Relations 
 
Similarly to usual ESP activities, this assignment based on practical terminology work is centered on subject-
specific language acquisition and usage, and has been designed with the aim of equipping students in 
Communication and PR with the domain-specific knowledge and skills that will help them operate in the 
professional settings of Public Relations.  
 
4.1.1. Assignment description 
 
The bilingual terminology project has been designed as a long-term assignment (10 weeks) that engages students 
in a wide range of both individual and group terminological activities performed mainly outside the ESP class.  In 
order to complete the assignment, students are organized into teams of 5. The terminology projects are due week 14 
(hardcopy and CD) and account for 50% of the final mark awarded for seminar activity. The individual or 
collaborative project-related terminology work performed prior to project submission, i.e. during the various work 
stages outlined in 4.1.2., accounts for 20%, while the remaining 30 % is allocated to the various other ESP seminar 
activities assigned to students during the first semester. In terms of structure, the terminology project should have 
five component elements: (1) the title page, comprising the name of the chosen subfield and that of the team 
members, (2) the system of concepts (i.e. the schematic, multi-level classification of the analyzed concepts, based on 
hierarchical and associative relations), (3) the term records in English and in Romanian, organized according to the 
system of concepts, (4) the collective bibliography list, comprising all the documentation resources used by each 
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team member in the elaboration of the term records, and (5) the alphabetical index of terms (for English and for 
Romanian). Each student is supposed to provide relevant terminological information about 10 concepts belonging to 
the field of Public Relations and about their corresponding linguistic representations in English and in Romanian. 
All the information concerning the PR concepts included in students’ projects is presented in structured term 
records. According to terminology management principles, students should create one record per concept for each 
language, which results in 20 term records (10 in English and 10 in Romanian) per student. A standard template is 
provided in order to standardize the form of presentation. Given the context and purpose of this assignment, this 
template has been tailored to meet the specific needs of our students. As such, the term records   contain only a 
minimal set of data categories (cf. ISO 12620), which will be presented in what follows. 
x Entry term 
This the most important data category in the term record as it designates the concept under analysis.  Each term 
should be recorded according to terminological conventions of presentation, i.e. in lowercase (unless the capital 
letter has terminological significance), in the singular (for nouns; unless the plural has terminological significance), 
in the infinitive (for verbs), etc. 
x Identification number (a unique number for each term record that indicates the place of a concept in the system of 
concepts and facilitates identification) 
x Variants (any geographical, orthographic and syntactic variants, as well as acronyms and abbreviations) 
x Synonyms (other terms that designate the same concept) 
x Equivalent in Romanian / English (the Romanian term that designates the same concept as the one in English and 
vice-versa) 
x Definition  
In line with terminology work principles (cf. ISO 704: 2009), definitions should contain a genus, followed by the 
essential characteristics of the concept, which clearly identify the defined concept with respect to all others in the field. 
The selected definitions can be cited as such, if suitable, from authoritative documentation sources, or adapted according 
to the system of concepts designed by students, in order to reflect the place of the concept in relation with neighbouring 
concepts. If a concept has not yet been defined in the specialized literature, students may create definitions, based on the 
information available in the documentation sources and/or on consultation with domain-specialists.  
x Source of the definition (provides reference to the written or oral source of the definition) 
x Context 
This data category provides a part of a text, taken from a reliable documentation source, in which the entry term 
occurs and which shows a term in its specific terminological environment. Contexts should be well-chosen, i.e. they 
should complement definitions by providing additional information about a concept’s characteristics . Students are 
encouraged to provide additional contexts, which contain the variants and/or synonyms given in the corresponding 
data fields. 
x Source of the context (provides reference to the written source of the context(s)) 
x Usage notes 
This data category contains students’ comments on any relevant information about the linguistic behaviour and 
usage of the selected terms in specialized communication, and is, therefore, particularly useful for students. These 
comments should cover well-documented information concerning some special usage of terms (e.g. an unusual 
plural form), the status of terms (e.g. official, preferred, tolerated, deprecated, misused, neologism, etc.), variation in 
usage when there are more terms for the same concept, etc. Also, given the interdisciplinary character of landscape 
architecture, it would be advisable to indicate (in brackets) the primary subject-field a concept inherently belongs to. 
x Creator of the record (the name of the student who creates the term record) 
 
4.1.2. Methodology 
 
In week 4, once familiarized with the underlying principles of terminology management, students are given 
detailed information about the assignment and are organized into teams of five. Due to its complexity and time span, 
the assignment is broken down into five smaller work units, which actually mirror the main phases traditionally 
involved in terminology management work and which are each followed by team feedback and/or individual 
feedback (depending on the task) provided by the teacher (students are also encouraged to assess their own work as 
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well as that of their peers). First, students are given one week to decide which subfield within the broader field of 
Public Relations each team will focus on (e.g. Crisis management, PR strategies, Branding, PR tools). In the 
following two weeks (week 6 and 7), students carry out thorough documentation work in order to compile a list of 
reliable documentation resources in both working languages, which will be used next to perform term selection and 
to subdivide the chosen subfield into smaller units of knowledge, in an attempt to design a provisional systematic 
classification of concepts (due week 9). Feedback and further research will result in the final version of the 
conceptual system, which will be presented in front of the class by each team (week 10). While all the activities 
mentioned above rely mainly on teamwork, from now on, students will start individual work on the term records. 
Again, each student will receive feedback on one sample term record in English and one in Romanian (due week 
11), both designating the same concept. After that, students will have three weeks to work on the other term records 
and to focus on the final teamwork activities (i.e. drawing up the alphabetical index of terms for each language and 
the collective bibliography list, putting all the information together into one single document per team, adjusting the 
layout, and preparing the project for submission).  
 
4.1.3. Evaluation  
 
Both individual work and teamwork are taken into account in the evaluation process. However, given that 
individual contributions to the project not only are much more substantial, but also provide a more accurate 
reflection of each student’s level of knowledge, performance and implication, evaluation of each team’s final 
product is mainly focused on the former. As explained in 4.1.1., individual work for this project translates into 
terminology work on 10 PR concepts; all the terminological information relevant to each of these concepts is 
structured in 20 term records – 10 for English terminology and 10 for Romanian terminology. Consequently, 
evaluation is centered on the individual elaboration of the 20 term records and measures students’ ability to deal 
with domain-specific terminology, according to basic terminology management principles. Special attention is paid 
to the appropriateness of concept-term assignments in both languages, of term selection, of the documentation sources, 
and of the definitions, contexts and usage notes. Also, each student’s performance within the team throughout 
all the project stages is taken into account in the evaluation process (i.e. regular attendance, level of engagement, 
evidence of cooperative behaviour, quality and quantity of individual contributions to the development of the project, 
responsiveness to feedback, time management, etc.). The final grade awarded to each student upon assignment 
completion is additionally determined by the quality of teamwork. Each team is given a mark that reflects students’ 
ability to work collaboratively, that is, to complete tasks that involve a considerable amount of teamwork, such as the 
clear delimitation of the subfields of interest, the design of the conceptual system according to the hierarchical and 
associative relationships between concepts, and the final layout of the project. This team mark may thus increase or 
lower the grade received for individual work. It is worth pointing out that most students have completed the 
assignment successfully since its introduction in the ESP syllabus, many of which having earned above average 
grades, even though they perceived it as quite challenging in the beginning. Although a detailed discussion of the 
challenges faced by students in the elaboration of terminology projects falls outside the scope of this paper, our 
experience so far has shown that students commonly experience a number of difficulties chiefly caused by the relative 
novelty (especially in Romania) and the dynamic nature of this particular field, the lack of sound specialized 
dictionaries or other terminological products in the field of Public Relations proper, and the quality and the 
relatively small number of originally Romanian-written PR documentation sources. 
 
4.2. Benefits for future Communication and Public Relations specialists  
 
Despite the above-mentioned challenges faced by students in completing the terminology projects, the generally 
positive feedback provided by students every year as well as the quality of their work allows us to infer that the 
assignment has been extremely rewarding for teachers and students alike. As far as the latter are concerned, their 
overall positive assessment of this particular assignment mainly derives from their perception of the assignment as 
extremely useful for their future careers. The two major benefits of this assignment for future specialists in 
Communication and PR can be outlined as follows. On the one hand, both the extensive documentation required during 
each work stage in order to successfully complete the project and the end product itself – a systematically organized 
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collection of concepts and corresponding terms pertaining to the various subfields chosen by students for their projects 
– allow students to get a very clear, conceptually coherent overall perspective on their field of study, as compared to 
a traditional alphabetically ordered listing of terms. On the other hand, the bilingual term collection mentioned 
above, which encompasses the collaborative work carried out by each team and which comprises several hundreds of 
terms (usually between four and five hundred, depending on the number of students per class), is an excellent 
terminology resource that enables students to familiarize themselves with domain terminology in two languages 
(English and Romanian) as well as with the corresponding concepts within a relatively short time interval. Moreover, 
taking into account the fact that English is the international language of specialized communication, the bilingual 
character of this terminology product may also enhance knowledge and information exchange between Romanian and 
foreign subject field specialists. In addition, such an assignment based on practical terminology work equips 
students with a set of skills and competences that are essential to every professional working in the field of 
Communication and PR. Besides the obvious cognitive and linguistic skills and competences acquired during this 
assignment, students also get the chance to thoroughly practice and build a number of other skills that are extremely 
valued on the labour market, among which we mention: terminology management skills, research skills, analytical 
and problem-solving skills, self-management and teamwork skills, time-management skills. Given that 
Communication and PR specialists usually work in or for companies, institutions and organizations with a different 
area of expertise (e.g. a pharmaceutical company, a political party, a public administration institution, etc.) we 
believe that terminology management skills are particularly important to our students, as they will enable 
Communication and PR specialists to deal with any other domain of human activity (i.e. with its conceptual 
knowledge structure and terminology) and consequently, to communicate successfully in that domain. 
 
5. Conclusion 
 
In light of the above, it can be concluded that terminology management can find extremely useful applications in 
the ESP class. The authors’ three-year experience with such an interdisciplinary approach to teaching ESP to second-
year students in Communication and Public Relations at the Faculty of Communication Sciences, Politehnica 
University of Timișoara, Romania, as well as the overall positive outcome they have had so far, has shown that the 
elaboration of a bilingual terminology project in the field of Public Relations stands as a highly effective classroom 
activity among other more traditional ESP tasks usually assigned to students. Students’ active engagement in 
vocabulary acquisition, based on practical terminology work and carried out in accordance with essential 
terminology management principles, coupled with constant monitoring and feedback from teachers and domain 
specialists, has resulted every year in a systematic collection of up to 500 good-quality term records for each 
working language. The practical terminology work carried out by our students in the ESP class not only enables 
them to gain a better, more comprehensive understanding of their field of study, but also allows them to practise a 
fairly wide range of both domain-specific and generic skills, due to the complexity of the assignment. At the same 
time, the outcome of this assignment offers an invaluable work tool for future Romanian Communication and PR 
practitioners, whose knowledge and mastery of correct, precise and unambiguous terminology is a prerequisite to 
professional communication. What is more, given that the development of terminologies has undeniably become a 
top priority concern to meet the requirements of 21st century specialized communication, the terminological data 
collections compiled by our students could provide a good starting point for the creation of the first bilingual 
termbase in the field of Public Relations. Such a termbase could easily become a reference tool not only for domain 
specialists and, academic staff teaching Communication and PR-related subject-fields, but also for translators and 
interpreters, equally providing an excellent solution to present-day global efforts towards the harmonization and the 
subsequent standardization of subject-field terminology in order to ensure effective professional communication.  
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